
The Creative Brief 

Why are we advertising? 
We are advertising to undo the damage done to Netflix’s reputation by the price changes 

announced in July 2012 and the subsequent splitting of the brand into Netflix and Qwikster. We 

want to move advertising away from a price-focus. Instead, advertising will be used to rebuild trust 

and to remind consumers of what the value of the brand is: the ease of using Netflix and the 

experience they can expect from using Netflix. 

Who are we talking to? 
We are talking to Millenials with high-speed Internet access and Netflix-enabled devices. This 

segment expects instant gratification, which includes being in control of what they watch, when they 

watch it, and how they watch it. They enjoy pursuing unique interest and creating their own niche 

communities. They value immersion in their media entertainment, and for this reason tend to favor 

the movie theater as their ideal viewing experience. However, their income does not allow frequent 

movie theater visits, nor does the theater cater to their unique interests. 

What do we want people to think or feel? 
We want people to feel that Netflix can provide them with a new ideal viewing experience, 

one where they can feel completely absorbed by the content and where they can also choose what 

they watch, when they watch it, and how they watch it.  

What justification are we providing as support? 
The private spaces that people create for themselves or with their niche communities are 

much more intimate and conducive to being absorbed in the content than the movie theater. In the 

movie theater, the big screen and the surround sound can be ruined by the crowd, but in their 

intimate spaces they are fully in control of the content, the setting, and the company. 

Mood and tone 
The advertisement should be enthralling to indicate that the audience is fully captivated by 

the movie at home, whimsical in portraying a playful or exaggerated scenario that captures the 

audience’s imagination, and should convey the feeling of being completely at ease when watching a 

movie in a setting that we control entirely. 



Practical considerations 
The advertisement should not mention the competition, either directly or by implication, since 

this would detract from the purpose of boosting the Netflix brand. The advertisement should not 

focus on the price since this may remind consumers of their discontent with the price changes. 

 


